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Competition: A Review & Update
This highly detailed analysis of the European experience with 
fully competitive directory assistance/enquiry markets provides a 
country by country analysis of the impacts of competition in both 
the short and long term.  It also outlines the potential for the
regulatory changes that would create a directly competitive 
DA/DQ market in the US.

Who Should Read This Report?
• All U.S. fixed line carriers
• U.S. Wireless carriers
• Wholesale directory assistance/enquiry providers
• Directory assistance/enquiry providers in competitive markets
• Technology suppliers to the industry
• Regulatory and legal experts addressing telecommunications 

issues
• Venture capital firms and investors in the information services 

arena

Understand the market, understand the players, 
and leverage trends that will change how you do 

business.  The Pierz Group asks the right 
questions, you get the answers.

Purchase This Report Today: 
Call or Email us: 248-922-1501 

info@pierzgroup.com

Price: $2,995; EIDQ members receive a 15% discount

Non-EIDQ members who purchase this report 
together with “Wholesale Directory 
Assistance/Enquiry Today” will receive a 15% 
discount on both reports
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Competition has been introduced through 
regulatory changes in 11 Western European 
markets. After nearly two years, the U.S. Federal 
Communications Commission (FCC) is still in the 
process of reviewing the possible implementation 
of a fully competitive directory assistance/directory 
enquiry (DA/DQ) market in the U.S. While in their 
design, the European implementations have been 
fairly consistent, their outcomes have not 
necessarily been as constant. This report provides 
an overview of each implementation and its 
outcome. In addition, this report includes detailed 
analysis of the key elements necessary for possible 
introduction of this same model in the U.S.

Competition in the DA/DQ market has been rolling across 
European Union (EU) member countries since 1997. It was 
originally a concept put forward by wholesale provider 
Telegate, A.G. in Germany, the first country to create a 
fully competitive DA/DQ marketplace. Since that time, 10 
additional countries have followed suit by implementing 
similar competitive schemes. However, each 
implementation has featured its own unique details and 
outcome. The EU has since passed a directive for all 
member countries to fully implement competitive DA/DQ 
and print directory markets. 

The U.S. FCC is now considering regulation to implement a 
similar change in the U.S. market. The first Notice of 
Proposed Rule Making was issued nearly two years ago and 
has not moved forward. The original source of support for a fully 
competitive model in the U.S. market, Telegate, has now chosen to 
exit the U.S. market, a decision based largely on the FCC’s long 
delay in making a final decision on competition. 

Executive Summary
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There has been some recent interest in this issue by the 
National Association of Regulated Utility Commissioners 
(NARUC) and several consumer advocacy organizations. 
This is not a topic without controversy; there are strong 
arguments on both sides of this on-going debate. This 
report presents a detailed view of the implementation 
process and the outcomes in each of the 11 European 
nations following implementation of full competition in the 
DA/DQ space. It also provides a detailed review of the 
issues surrounding possible implementation in the U.S. 
market, including the pros and cons of what such a move 
would entail.

The Pierz Group
For more information on this and other topics about the greater 
Directory Assistance/Directory Enquiry (DA/DQ) market, please 
contact The Pierz Group. We provide consulting services and high
value reports on the key issues facing the greater information 
services market. Deliverables include detailed, actionable 
research and analysis, and strategic consulting services. Regular 
reports cover the issues and trends most likely to influence the
current operations as well as future planning of providers of 
DA/DQ services and the vendor community worldwide. 

Please contact us:  
Phone: 248-922-1501
e-mail: info@pierzgroup.com
www.pierzgroup.com
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