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This highly detailed global forecast provides an in-depth view into the key factors 
driving the DA/DQ market worldwide.  It is the most complete and accurate forecast 
available for the DA/DQ market and was created with t input from carriers worldwide. 
 

This Report Features: 
• 113 Charts and Tables (See Table of Charts & Figures) 

• 141 Pages that provide detailed views of each region and the market factors 
behind the forecast through 2010 

• Detail of the base of telephone subscribers by type, DA/DQ call volumes by type 
of call, as well as DA/DQ revenue figures through 2010 

• Provides insight into key changes historically as well as those that are forecast to 
impact each market over the next five years 

• Regional comparisons, highlighting the differences and similarities between 
geographic area 

In addition to the report, each client will receive a detailed spreadsheet 
containing the DA/DQ call volume and revenues from 1995 through 2010 
for the country of their choice.  Additional country-level spreadsheet 
reports are available for $500 per five countries. 
 

Who Needs This Report? 
• All Directory assistance/enquiry providers  

• All Wireless carriers  

• All Fixed line carriers 

• Technology suppliers to the industry 

• Venture capital firms and investors in the information services arena 
 

 

Understand the market, understand the players, and leverage trends that 
will change how you do business.   

The Pierz Group asks the right questions, you get the answers. 

 

Price: $3,750; EIDQ members receive a 15% discount 
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The Pierz Group 
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Contact Us Today! 
info@pierzgroup.com 
248-922-1501 
www.pierzgroup.com 
The Directory Assistance/Enquiry Market: 

http://www.pierzgroup.com/index.html


We Asked the Right Questions, You Get the Answers: 
 

 What key strategies will help your firm invest in the right places to 
ensure ongoing growth in DA/DQ revenues? 

 How have the most successful DA/DQ providers grown call 
volumes in excess of 20 percent annually without a major price 
increase? 

 Forecast changes in which single country will change the growth 
trends in the region and globally? 

 Which geographic region of the world will increase DA/DQ call 
volumes by 7.8 billion calls between 2005 and 2010? 

 Which region will have the highest growth rate (%)? Hint: It isn’t 
the same region that will add 7.8 billion new calls by 2010. 

 Which region will have the highest total growth in DA/DQ 
revenues? Hint: It is not the same region with 7.8 billion in new 
calls or with the highest growth rate. 

 What languages and language characteristics will drive 
technological changes and innovation? 

 What are the key differences between markets that, from a 
product marketing point of view are “mature” vs. those still in the 
“growth” phase of the product life cycle?  What strategic directions 
will each take over the next five years? 

 Worldwide, what single characteristic do one-third of new 
telephone subscribers between 2005 and 2010 have in common? 

 

 
 
The Pierz Group 

For more information on this and other topics pertaining to the greater directory 
assistance/enquiry market please contact The Pierz Group. The Pierz Group 
provides consulting services and high value reports on the key issues facing the 
greater information services market. We focus on providing detailed, actionable 
research and analysis as well as strategic consulting services. Regular reports 
cover the issues and trends most likely to influence the current operations as 
well as future planning of providers of Directory Assistance/Enquiry services and 
the vendor community worldwide.  

Please contact us: 
Phone: +1 248-922-1501  
E-mail: info@pierzgroup.com  or www.pierzgroup.com

2 

 

Contact Us Today! 
info@pierzgroup.com
248

 
-922-1501 

p.com www.pierzgrou

mailto:info@pierzgroup.com
http://www.pierzgroup.com/


 
 

Contact Us Today! 
info@pierzgroup.com
248

 
-922-1501 

p.com www.pierzgrou

 

 

             
GLOSSARY

KEY FINDI

EXECUTIV

OVERVIEW

GLOBAL SU

FORECAS

OVERVIEW

TELEPHO

DIRECTOR

DIRECTOR

NORTH AM

OVERVIEW

TELEPHO

DIRECTOR

DIRECTOR

CENTRAL &

OVERVIEW

TELEPHO

DIRECTOR

DIRECTOR

WESTERN

OVERVIEW

TELEPHO

DIRECTOR

DIRECTOR

EASTERN E

OVERVIEW

TELEPHO

DIRECTOR

DIRECTOR

CAUCUSES

OVERVIEW

TELEPHO

DIRECTOR

DIRECTOR
 

2005 Global DA/DQ Forecast
      Table of Contents 
 10 

NGS 12 

E SUMMARY 13 

 13 

MMARY 16 

T ASSUMPTIONS AND DEFINITIONS 16 

 18 

NE LINE GROWTH 19 

Y ASSISTANCE/ENQUIRY CALL VOLUMES 27 

Y ASSISTANCE/ENQUIRY REVENUES 35 

ERICA 44 

 44 

NE LINE GROWTH 46 

Y ASSISTANCE/ENQUIRY CALL VOLUMES 48 

Y ASSISTANCE/ENQUIRY REVENUES 52 

 SOUTH AMERICA 54 

 54 

NE LINE GROWTH 57 

Y ASSISTANCE/ENQUIRY CALL VOLUMES 58 

Y ASSISTANCE/ENQUIRY REVENUES 60 

 EUROPE 62 

 62 

NE LINE GROWTH 64 

Y ASSISTANCE/ENQUIRY CALL VOLUMES 66 

Y ASSISTANCE/ENQUIRY REVENUES 68 

UROPE 70 

 70 

NE LINE GROWTH 72 

Y ASSISTANCE/ENQUIRY CALL VOLUMES 74 

Y ASSISTANCE/ENQUIRY REVENUES 76 

 78 

 78 

NE LINE GROWTH 80 

Y ASSISTANCE/ENQUIRY CALL VOLUMES 82 

Y ASSISTANCE/ENQUIRY REVENUES 84   

3 



 
 

        
 

4 
Contact Us Today! 
info@pierzgroup.com
248

 
-922-1501 

p.com www.pierzgrou

                   Table of Contents (cont.) 
 
HIGH INCOME AUSTRALASIA 86 

OVERVIEW 86 
TELEPHONE LINE GROWTH 88 
DIRECTORY ASSISTANCE/ENQUIRY CALL VOLUMES 90 
DIRECTORY ASSISTANCE/ENQUIRY REVENUES 92 

LOW INCOME AUSTRALASIA 94 
OVERVIEW 94 
TELEPHONE LINE GROWTH 97 
DIRECTORY ASSISTANCE/ENQUIRY CALL VOLUMES 100 

The Chinese Market 100 
DIRECTORY ASSISTANCE/ENQUIRY REVENUES 103 

NORTH AFRICA & THE MIDDLE EAST 105 
OVERVIEW 105 
TELEPHONE LINE GROWTH 107 
DIRECTORY ASSISTANCE/ENQUIRY CALL VOLUMES 110 
DIRECTORY ASSISTANCE/ENQUIRY REVENUES 112 

SUB SAHARAN AFRICA 114 
OVERVIEW 114 
TELEPHONE LINE GROWTH 117 
DIRECTORY ASSISTANCE/ENQUIRY CALL VOLUMES 119 
DIRECTORY ASSISTANCE/ENQUIRY REVENUES 121 

SUMMARY & RECOMMENDATIONS 123 
SUMMARY 123 
HIGH GROWTH UNDER-DEVELOPED MARKETS 

(INTRODUCTION) 124 
Key Market Characteristics 124 
Key Market Opportunities 124 

HIGH GROWTH DEVELOPING MARKETS (GROWTH) 125 
Key Market Characteristics 126 
Key Market Opportunities 127 

MATURE MARKETS (MATURITY) 128 
Key Market Characteristics 128 
Key Market Opportunities 129 

VERY MATURE MARKETS (DECLINE) 130 
Key Market Characteristics 130 
Key Market Opportunities 131 

RECOMMENDATIONS 132 
RELATED RESEARCH 140 

 

 
2005 Global DA/DQ Forecast 

 



 
 

Contact Us Today! 
info@pierzgroup.com 
248-922-1501 
www.pierzgroup.com 

 

 

 
Figure 1: Dire

Figure 2: Direc
Figure 3: Tele

Penetratio

Figure 4: Tota

Figure 5: Glob

Figure 6: Tota

Figure 7: Fixed

Figure 8: Mob

Figure 9: Tota

Figure 10: Glo

Figure 11: Glo
Figure 12: Per

Region 

Figure 13: Abs
Figure 14: Glo

Region 

Figure 15: Glo

Figure 16: Tot

Figure 17: Glo

Figure 18: Glo
Figure 19: Per

2005-201
Figure 20: Abs

2005-201
Figure 21: Glo

Region 

Figure 22: Glo

Figure 23: Tot
Figure 24: Tot

2010 

Figure 25: Nor

Figure 26: Nor

Figure 27: Tot
Figure 28 How
2005 Global DA/DQ Forecast
Table of Charts & Figures 
           

ctory Assistance/Enquiry Call Volumes by Region 14 

tory Assistance/Enquiry Revenues by Region 15 
phone Penetration and Forecast Growth in 
n by Region 20 

l Telephone Lines by Region 2005 and 2010 21 

al Telephone Line Growth by Type 22 

l Global Phone Line Growth 23 

 Line Telephones by Region 25 

ile Lines by Region 26 

l Telephone Lines by Region 27 

bal DA/DQ Call Volumes and Mobile Growth 29 

bal DA/DQ Call Volume Forecast 29 
centage Growth in DA/DQ Call Volumes by 

31 

olute Growth in DA/DQ Calls by Region 31 
bal Fixed Line DA/DQ Call Volume Growth by 

33 

bal Mobile DA/DQ Call Volume Growth by Region 34 

al Global DA/DQ Growth by Region 35 

bal DA/DQ Revenue & Growth Forecast  36 

bal DA/DQ Revenue Forecast 37 
centage Growth in DA/DQ Revenues by Region 
0 39 
olute Growth in DA/DQ Revenues by Region 
0 39 
bal Fixed Line DA/DQ Revenue Growth by 

40 

bal Mobile DA/DQ Call Volume Growth by Region 41 

al Global DA/DQ Revenue Growth by Region 42 
al Global DA/DQ Revenue by Region 2005 and 

43 

th American DA/DQ Revenue Distribution 45 

th American Telephone Line Growth by Type 47 

al North American Phone Line Growth 48 
 Do US Consumers Find Phone Numbers? 49 

 

5 



Contact Us Today! 
info@pierzgroup.com 
248-922-1501 
www.pierzgroup.com 

 

2005 Global DA/DQ Forecast 
Figure 29: North American DA/DQ Call Volumes and Mobile 
Growth 50 

Figure 30: North American DA/DQ Call Volume Forecast 51 
Figure 31: North American DA/DQ Revenue & Mobile Growth 

Forecast 52 

Figure 32: North American DA/DQ Revenue Forecast 53 
Figure 33: Central & South American DA/DQ Revenue 

Distribution 55 
Figure 34: Central & South American Telephone Line Growth by 

Type 57 

Figure 35: Total Central & South American Phone Line Growth 58 
Figure 36: Central & South American DA/DQ Call Volumes and 

Mobile Growth 59 
Figure 37: Central & South American DA/DQ Call Volume 

Forecast 60 
Figure 38: Central & South American DA/DQ Revenue & Mobile 

Growth Forecast 61 

Figure 39: Central & South American DA/DQ Revenue Forecast 61 

Figure 40: Western European DA/DQ Revenue Distribution 63 

Figure 41: Western European Telephone Line Growth by Type 65 

Figure 42: Western European Phone Line Growth 66 
Figure 43: Western European DA/DQ Call Volumes and Mobile 

Growth 67 

Figure 44: Western European DA/DQ Call Volume Forecast 67 
Figure 45: Western European DA/DQ Revenue & Mobile Growth 

Forecast 68 

Figure 46: Western European DA/DQ Revenue Forecast 69 

Figure 47 Eastern European DA/DQ Revenues by Country 71 

Figure 48: Eastern European Telephone Line Growth by Type 73 

Figure 49: Eastern European Phone Line Growth 74 
Figure 50: Eastern European DA/DQ Call Volumes and Mobile 

Growth 75 

Figure 51: Eastern European DA/DQ Call Volume Forecast 76 
Figure 52: Eastern European DA/DQ Revenue & Mobile Growth 

Forecast 77 

Figure 53: Eastern European DA/DQ Revenue Forecast 77 

Figure 54 : The Caucuses DA/DQ Revenues by Country 79 

Figure 55: Caucuses Telephone Line Growth by Type 81 

Figure 56: Caucuses Phone Line Growth 82 

Figure 57: Caucuses DA/DQ Call Volumes and Mobile Growth 83 

Figure 58: Caucuses DA/DQ Call Volume Forecast 84 

Figure 59: Caucuses DA/DQ Revenues & Mobile Growth Forecast 85 

6 



Contact Us Today! 
info@pierzgroup.com 
248-922-1501 
www.pierzgroup.com  

 

 

2005 Global DA/DQ Forecast
Figure 60: Caucuses DA/DQ Revenue Forecast 85 
Figure 61: High Income Australasia DA/DQ Revenues by 

Country 87 
Figure 62: High Income Australasian Telephone Line Growth 

by Type 89 

Figure 63: High Income Australasian Phone Line Growth 90 
Figure 64: High Income Australasian DA/DQ Call Volumes 

and Mobile Growth 91 
Figure 65: High Income Australasian DA/DQ Call Volume 

Forecast 92 
Figure 66: High Income Australasian DA/DQ Revenue & 

Mobile Growth Forecast 93 
Figure 67: High Income Australasian DA/DQ Revenue 

Forecast 93 
Figure 68: Low Income Australasia DA/DQ Revenues by 

Country 96 
Figure 69: Low Income Australasian Telephone Line Growth 

by Type 99 

Figure 70: Low Income Australasian Phone Line Growth 100 
Figure 71: Low Income Australasian DA/DQ Call Volumes and 

Mobile Growth 102 
Figure 72: Low Income Australasian DA/DQ Call Volume 

Forecast 103 
Figure 73: Low Income Australasian DA/DQ Revenue & 

Mobile Growth Forecast 104 
Figure 74: Low Income Australasian DA/DQ Revenue 

Forecast 104 
Figure 75: DA/DQ North Africa & Middle East Revenues by 

Country 106 
Figure 76: North African/Middle Eastern Telephone Line 

Growth by Type 108 

Figure 77: Regional Variation in Telephone Penetration 109 

Figure 78: North African/Middle Eastern Phone Line Growth 110 
Figure 79: North African/Middle Eastern DA/DQ Call Volumes 

and Mobile Growth 111 
Figure 80: North African/Middle Eastern DA/DQ Call Volume 

Forecast 112 
Figure 81: North African/Middle Eastern DA/DQ Revenue & 

Mobile Growth Forecast 113 
Figure 82: North African/Middle Eastern DA/DQ Revenue 

Forecast 113 

Figure 83: Sub-Saharan Africa DA/DQ Revenues by Country 116 
Figure 84: Sub Saharan African Telephone Line Growth by 

Type       118 
 Figure 85: Sub Saharan African Phone Line Growth      119 
  7 



 

Contact Us Today! 
info@pierzgroup.com 
248-922-1501 
www.pierzgroup.com 

 

Table 22: Co
Region 

Table 23: Su

Figure 86: S
and Mobil

Figure 87: S
Forecast 

Figure 88: S
Mobile Gr

Figure 89: S
Forecast 

Figure 90: P

Table 1: Glo

Table 2: Gro
Table 3: Gro

Region 
Table 4: Tota

Size 

Table 5: Tota

Table 6: Cou

Table 7: Nor
Table 8: Cou

American

Table 9: Cen
Table 10: Co

Region 

Table 11: We
Table 12: Co

Region 

Table 13: Ea

Table 14: Co

Table 15: Ca
Table 16: Co

Australas

Table 17: Hi
Table 18: Co

Australas

Table 19: Lo
Table 20: Co

Eastern R

Table 21: No

 

 

2005 Global DA/DQ Forecast
untries Included in Sub Saharan African 
114 

b Saharan African Statistics 8 117 

ub Saharan African DA/DQ Call Volumes 
e Growth 120 
ub Saharan African DA/DQ Call Volume 

121 
ub Saharan African DA/DQ Revenue & 
owth Forecast 122 
ub Saharan African DA/DQ Revenue 

122 

roduct Life Cycle by Region 123 
  

Table of Tables  

bal Statistics 19 

wth in Total Telephone Lines by Region 23 
wth in Total Telephone Line Penetration by 

24 
l DA/DQ Call Volume Growth by Regional 

32 

l Global Revenue Growth by Region Size 38 

ntries Included in North American Region 44 

th American Statistics 46 
ntries Included in Central & South 
 Region 54 

tral & South American Statistics 56 
untries Included in Western European 

62 

stern European Statistics 64 
untries Included in Eastern European 

70 

stern European Statistics 72 

untries Included in Caucuses Region 78 

ucuses Statistics 80 
untries Included in High Income 
ian Region 86 

gh Income Australasian Statistics 88 
untries Included in Low Income 
ian Region 94 

w Income Australasian Statistics 97 
untries Included in North African/Middle 
egion 105 

rth African/Middle Eastern Statistics 107 


	Table of Charts & Figures

