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Consumers & DA/DQ Pricing

This research-based paper reports on United States consumer awareness of directory assistance/enquiry
(DA/DQ) pricing. It then examines in detail the awareness of pricing by type of phone, by carrier and
by how each type of telephone is used. This research revealed a pronounced lack of price awareness.
There is one carrier whose customers are much more aware of price than any other. Likewise, there are
several carriers whose customers could not name the price they paid for a DA/DQ call. T The
segmentation seen within our sample closely parallels how consumers use their phones. Wireless
subscribers who use their phone primarily for business purposes respond very differently than the total
sample.

This Report Includes:

41 Charts and Tables:

Key directory assistance/enquiry statistics; 1995 — 2008

Detailed tariffs for DA/DQ calls by state

Detailed information on reported DA/DQ price awareness by carrier
Segmentation of consumers based on telephone usage
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e Venture capital firms and investors in the information services arena

Understand the market, understand the players, and leverage trends that
will change how you do business.

The Pierz Group asks the right questions, you get the answers.

Price: $1,750; EIDQ members receive a 15% discount

Non-EIDQ members who purchase this report together with any other Pierz Group report
(at the same time) will receive a 15% discount on both reports.
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